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SOGIAL ADS

Our Latest Dealer Case Study For
Social Media Advertising.
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OUR STORE'S SUCCESS A VENPORT
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Dahl Ford Davenport
Omnichannel Innovation

New "Market Disruptor" Campaign Leverages
Multiple Platforms For Maximum Success
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Leads From Social Ads Cost Per Lead Unit Sales Matched

A VALUABLE PARTNERSHIP o=

Dahi Ford ks the MARKET DISRUPTER! £
MwExmnmmu om
. . . B 0% APR for 66 Months Ford FlaxBuy on
Ever since we signed with Dealers United and S ot B!
Coma in and visit us today and get your dream

first met with Alix, the partnership has been s i
easy, profitable, consistent and fun! - ' ’
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Aluf and Bryan listen, offer suggestions and DI§RUP
deliver monthly!"

Kerri Turnmire =8 Dan Medberry
Director of Business -~ Director of Information
Development J and Technology
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he NEW STRATEGY: THE MARKET DISRUPTOR

In a time where dealers were pulling back ad spend on social platforms, Dahl Ford decided
to do the opposite and unleash "The Market Disrupter."

They increased their budget QoQ by 66.5% in order to dominate their market and educate
consumers to reinforce sales urgency and share their dealership's brand differentiators.

“ What | love most about our partnership with Dahl is that they
share their Marketing mix and calendar with me, so | know exactly
what is important to them. We have been able to truly get the Dahl
Ford name out there in a positive and effective way."

Alix Knox
Performance Manager
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Dahl Ford Is the MARKET DISRUPTER!! 1%

Il Over 29 Escapes 1o choose from
11 Over 10 Edges to choose from
Deals that will blow your mind &
0% APR for 66 Months Ford FlexBuy on
Escapes and Edges!

Come in and visit us today and get your dream
vehicle!
Click 'Shop Now' to browse our inventory.
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Leads From Facebook Cost Per Lead Landing Page Views
QoQ RESULTS i
oy Like [0 comment
Ad Spend: 66.5% Clicks: 82% Leads: 46%
Landing Page Views: 80% CPC: 24.6% CPL: 14%
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SOGIAL ADS

Leading social ads agency and
platform in automotive.

BEST-IN-CLASS OMNISOCIAL ADS ABOUT #TEAMDU
4 Move Shoppers Through Dealers United’s social ad solutions
The Entire Buyer Journey are designed to improve and optimize
Between branding campaigns, inventory ads, your social media presenc.e with a full
and service ads, our full-funnel social strategies funnel ad strategy that drives greater
bring shoppers in—and keep them coming back. awareness, consumer engagement,

lead volume, and more.

Track Every Dollar Spent
To The Unit Sale TRY THE MARKET ANALYZER
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Make data-driven business decisions based on Build your omnichannel report to find
more than just reach or leads: use our real-time
_ out how many auto shoppers you can
platform to track your ROI down to the unit sale! . - :
reach in your market including
potential results, budget suggestions,

‘. Solutions Guided by a and more!
Team of Certified Experts
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Gain direct access to a Customer Experience

team that is committed to your success. You'll —
communicate regularly on strategy E!_.._. o

recommendations and results.
bit.ly/analyzemymarket

Contact us e 941-366-6760 e info@dealersunited.com



