Success story

Healey Brothers’ Long-
Term Investment Delivers
Breakthrough Growth

Since 2021, Healey Brothers Automotive Group, in partnership with
Dealers United, has set the pace for automotive marketing success
on Pinterest. Their long-term commitment continues to pay off, with
eight of their dealerships renewing their investment in the platform in
2025.

Their consistency delivered impressive business impact: vehicle sales
soared by 27% and cost per vehicle sold dropped by 40% year-over-
year. By increasing Pinterest investment by 16%, Healey Brothers
doubled campaign reach and raised total impressions by 13%,
connecting with even more in-market car shoppers.

By leading with strategy and consistency, the Healey Brothers
Automotive Group is unlocking new levels of efficiency and sales
through their enduring Pinterest partnership - demonstrating what's
possible when performance and partnership go hand in hand.
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Campaign types
Catalog Sales, Awareness
Conversion

Vertical
Automotive

Ad Types

Catalog, Static ads
Video ads, Carousel
Collections

Jay Healey
Healey Brothers Automotive
Group, CMO

“Car buying starts with life
planning, and that’s exactly
what people are doing on
Pinterest. Dealers United and
Pinterest help us meet
shoppers in those real-life
moments and connect them
with the Healey Brothers brands
in a more personal way - and
that’s translating into showroom
traffic and ROI.”
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